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JOURNALISM
IN THE FACE
OF DIGITAL
MONOPOLIES
(2025)

INTRODUCTION

Digital monopolies have emerged
as one of the most powerful phe-
nomena of today’s global and social
landscape. Driven by economic and
technological concentration, these
monopolies have become deeply
embedded in our political, cultural,

and personal lives.

The most visible examples of these
monopolies are digital platforms
and artificial intelligence tools, led
by five major U.S. based companies:
Google, Amazon, Meta, Apple, and
Microsoft. The dominance these
companies have established over
human and societal life—thanks to

their access to vast datasets at no
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cost, their ability to use this data for
commercial and political purposes,
and their lack of effective public or le-
gal oversight—has created a new form

of digital colonialism.

This dominance extends deeply into
journalism and freedom of expression.
Today, digital monopolies and Al tools
have become the primary—and often
the only—gateways for journalism to
reach the public. They play a decisive
role in shaping the visibility of news,
generating traffic, and influencing ad-
vertising revenues, all while exercising
unchecked control. At the same time,
they generate billions of dollars in
profit each year from the content cre-

ated by journalists and media outlets.

Yet they do not pay any digital royal-
ties to journalists or media organiza-
tions, who are the original producers
of this content. Despite capitalizing
on the digital traces and personal data
of nearly all citizens in the countries
where they operate, these platforms

are not subject to meaningful taxation.

The need to raise a united voice against
this erosion of journalism, democracy,
and public life by digital monopolies is

more urgent than ever. As journalism
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organizations, we have come together
to defend our labor, our commitment
to original and quality reporting, and
our right to freedom of expression, in
response to the exploitative practices
of digital platforms and Al tools that

profit from the work of journalists.

On May 15-16, 2025, we organized a
workshop and a conference in Anka-
ra, bringing together journalists, legal
experts, policymakers, academics, and
civil society representatives. We exam-
ined how to safeguard media organi-
zations, journalists, journalism itself
and freedom of expression in the face
of this rapidly evolving landscape. We
identified the key areas of concern,
and from there, shaped a set of pro-
posals and demands which we com-

piled into this final declaration.

This document should not be seen as
a closing statement, but rather as a
roadmap marking the beginning of a
new phase in our collective struggle.
It is a call to all our colleagues to join
forces in defending our rights, our pro-
fession, and our freedom of expression
against the new colonialism imposed

by transnational digital monopolies.
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DIGITAL MONOPOLIES AND
THE THREATS THEY POSE

* The monopolization of traffic, vis-
ibility, copyrights, and advertising
by global digital platforms—com-
bined with the rapid integration of
artificial intelligence into journalis-
tic practices and even its transfor-
mation into a news source—now
constitutes a critical threat to jour-

nalism.

* Digital monopolies and AI have
triggered a fundamental trans-
formation across the media and
journalism sectors. This transfor-
mation has introduced challenges
that must be addressed. The me-
dia industry, which has not yet ful-
ly adapted to this shift, now faces
a new wave of change—one even
more radical and disruptive than

the digital revolution itself.

*Led by Google, digital platforms
have begun to exert control over
freedom of expression, the public’s
right to access information, and news
distribution, all through opaque and
unaccountable practices. This has
fostered a hegemonic system of digi-

tal colonialism over journalism.
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*Web browsers and search en-
gines, increasingly monopolized,
are confining news access to “ex-
plore” pages and social media
feeds. Meanwhile, Al tools that
are beginning to replace search
engines are severing the link be-
tween news traffic and media

altogether.

* These digital monopolies and their
Al tools, which lack transparent
internal oversight, prioritize cor-
porate goals over social responsi-
bility and public interest. In doing
so, they eliminate competition and
widen existing inequalities in the

media landscape.

* These platforms, which now dom-
inate the distribution and visibili-
ty of journalistic works, have also
tightened their grip on the digital
advertising market—shrinking the
revenue streams of digital media

outlets.

*The non-transparent rules, algo-
rithms, and parameters set by these
platforms obstruct the circulation
of journalism, foster injustice, and
jeopardize the sustainability of in-

dependent media.
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*In Turkiye, digital platforms and
Al tools exploit legal loopholes to
profit from the content of journal-
ists and media outlets without shar-

ing that income—or paying taxes.

The lack of clear regulations or in-
ternational agreements that could
define ethical standards for dig-
ital spaces or establish copyright
models has left journalists, media
outlets, and publishers vulnerable
and defenseless against these tech

giants.

The commercial and political re-

lationships  between  platforms

and governments contribute to
the creation of a digital envi-
ronment that undermines media
freedom and freedom of expres-
sion. We are witnessing access re-
strictions, accounts being made
invisible, and unlawful bans—all
signs of a digital space under

siege.

These platforms also collect user
data—including media consump-
tion  habits—through  opaque
methods and repurpose it for com-
mercial gain, in clear violation of

individuals’ privacy rights.



MEDIA SOLIDARITY GROUP

IDEAS
AND PROPOSALS

* Journalism associations and media
outlets must stand together in a joint
effort to counter the dominance of tech
giants and the rapidly evolving threats
posed by artificial intelligence to the fu-

ture of journalism.

* As search engines, web browsers,

and—most significantly—AI tools
begin to reshape the flow of informa-
tion, journalism must also adapt. This
transformation calls for updating how
media connects with its readers and
viewers, and raising public awareness

about this shift.

* In response to the practices of tech gi-
ants that undermine journalism—and
by extension, democracy—new institu-
tional models must be developed, such
as “journalism cooperatives,” which
can foster economic solidarity and

strengthen editorial independence.

* To reduce the media sector’s depen-
dence on the technologies provided
by digital monopolies, and to enable
the development of independent
technological solutions (such as Al

tools), there must be public, open-

source, and autonomous support

mechanisms.

* Civil society organizations should also
be engaged in efforts to help readers
and audiences recognize the value of
journalism and news. Instead of rely-
ing on revenue from digital platforms,
media outlets should develop read-
er-supported income models, such as

subscriptions.

* The algorithmic structures and corpo-
rate operations of digital platforms—as
well as the use of Al in journalism—
must be made transparent and subject
to oversight by national and interna-
tional journalism organizations and su-

pranational bodies like UNESCO.

* New regulations must be introduced
to break up the monopolies of digital
platforms and to ensure the respon-
sible use of Al tools. Institutions such
as the Competition Authority, the Per-
sonal Data Protection Authority, and
the Press Advertising Agency should be
involved alongside journalism organi-

zations.

* Global tech giants and Al companies
must share the revenue they generate

from journalistic content by paying
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digital royalties to journalists and media
outlets. Journalism organizations should
have a seat at the table in any negotia-
tions between the state and these com-
panies, and public interest must be a

guiding principle in such discussions.

* A fair and transparent system tailored
to Turkiye’s context and the needs of
journalism must be established for dis-
tributing digital royalty revenues—in-
cluding those generated from Al-assist-
ed search results. This system should be
managed by an autonomous coordinat-
ing body and ensure access for small-

scale news publishers as well.

* A Digital Copyright Law must clear-
ly define how digital revenues are to
be distributed to journalists and media
organizations. Ratings, click counts, or
the number of accredited press card
holders should not be the only criteria in
this distribution. Qualitative factors such
as originality and frequency of citation

must also be given weight.

* The Digital Services Tax should be
revised to include digital platforms that

collect user data and track virtual activi-
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ty. A portion of the tax revenue collected
from these platforms should be used to
support press freedom and freedom of

expression.

* The Press Advertising Agency’s criteria
for distributing official public ads should
be updated to prioritize high-quality
journalism. Its data on online news sites
and the sanctions it imposes should be

transparent and publicly accessible.

* Regulations adopted in different coun-
tries to address the dominance of digi-
tal platforms, the growing role of Al in
the information economy, and their ex-
panding influence over access to knowl-
edge must be studied and synthesized. A
broad line of international cooperation
and joint action should be built together
with journalism organizations and me-

dia outlets.

» We must not forget that the struggle we
wage today against digital monopolies
will have a lasting impact on the future
of media, freedom of expression, and
democracy. All media organizations,
journalism associations, and journalists

must act with this awareness.
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LOCAL
MEDIA
DECLARATION
(2025)

JOURNALISM AND
EMPLOYMENT RIGHTS

* Journalism education in schools of
communication should be updat-
ed with digital transformation in
mind. Schools of communication
should be provided with the neces-
sary infrastructure. New journal-
ists should be equipped with tools
and practices suited to the current

cra.

* Journalists, newspaper owners, and
communication faculties all over the
country should initiate a discussion
around professional unity in journal-
ism and the law governing the pro-

fession.

* National and local media outlets
should be encouraged to prioritize hir-
ing communication faculty graduates.
Mechanisms should be established to
ensure that communication students
can intern at local media organizations
in their respective provinces. Collab-
oration between media organizations
and communication faculties should be
strengthened through formal protocols,
and the implementation of these agree-

ments should be monitored.

* The number of communication fac-
ulties and their student quotas should
be adjusted to reflect actual needs,
and the quality of education should
be improved. Internship stipends for
students working in the media should
be covered by universities and public
funds.

* Journalism should not be confined to
minimum-wage labor. Royalty pro-
grams for freelance journalists should

be expanded and made more accessi-
ble.

* Journalism-related legislation should
no longer serve as a tool for state con-
trol over the media. Legal frameworks
should be designed to protect journal-

ists and journalism.
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* Professional journalism organizations
should provide legal support, empow-
ering local journalists to understand
and defend their rights, including in
cases of mobbing or other forms of

workplace abuse.

* The status-based disparity (civil servant
vs. contractual staff) among employees
at governmental media organizations

should be eliminated.

TECHNICAL CHALLENGES
AND EXPECTATIONS
IN LOCAL MEDIA

e Satellite transmission fees should in-
clude affirmative measures for local
Local channels, which

have lower advertising revenues, should

broadcasters.

not be charged the same as nationwide

television networks.

* Regulatory fines imposed by Radio and
Television Supreme Council (RTUK)
should be scaled differently for local TV

channels compared to national ones.

* The purchase of domains for news
websites should be subject to taxation.

Media outlet proprietors should also be
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required to meet specific qualifications.

* The stringent requirements imposed
by the Press Advertising Institution
(BIK) on local media outlets should be

reviewed and relaxed.

« BIK regulations should take into ac-
count the realities of local media. In
this context, quality rather than quan-
tity should be prioritized when evaluat-

ing journalistic content.

* The algorithms used by the Press Ad-
vertising Institution to track wisitors,
along with how official ads and pay-
ments are distributed, should be trans-

parent.

* The mandatory minimum staffing lev-
els required of local newspapers and
news websites by BIK should be revis-
ited.

* Mechanisms should be developed to
protect local media and journalists
from pressure by local officials and pol-

1ticians.

* Professional associations should orga-
nize events and initiatives to strengthen
collaboration between local and na-

tional media outlets.
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* The dangers posed by the growing  rather than the opaque systems of so-
trend of governmental organizations  cial networks, service providers, and
and municipalities creating their own  search engines, a solid economic foun-
media units in place of independent  dation should be established.
local outlets should be highlighted. Co-
operation and incentive mechanisms ¢ Iraining programs on journalism
between governmental organizations,  ethics should be expanded to counter
municipalities, and local media should  practices that harm the profession, such
be strengthened to support indepen-  as “citizen journalism,” “digital content
dent and impartial journalism. creation,” and “unoriginal, Al-generat-

ed reporting.” The distinction between

* Acquired rights related to press card ~ journalism and other forms of infor-
eligibility should be safeguarded, and  mation dissemination should be clearly
arbitrary practices in the issuance of  defined.
press cards should be eliminated. Press
card decisions should involve consulta- ¢ Local media should be provided with

tion with journalists and professional  intensive training in digital technolo-

organizations. gies so that it can keep pace with rapid
developments in digital platforms and
CHALLENGES IN produce high-quality journalism on
THE TRANSITION TO new media outlets. 8
DIGITAL MEDIA

* Legal and institutional regulations
* Local journalism should be support-  should be introduced—Tled by journal-
ed in its fight against algorithms used  ism associations—to protect journalists,
by social networks, service providers,  as intellectual laborers, from being re-
and search engines that negatively im-  duced to “digital workers” on global so-
pact website traffic, as well as against  cial media platforms. Journalists’ orga-
SEO reporting that undermines news  nizations should take the lead in these
quality. efforts.

* 'To enable journalism to operate with-

in the framework of ethical standards
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ETHICAL CHALLENGES that ethical standards and practices
IN JOURNALISM are upheld.

* A professional code of journalistic eth- * Efforts should be made to encour-
ics should be established and unified  age freelance and digital journal-
through the participation of all pro- ists to join unions and professional
fessional journalism organizations. In-  associations. Dialogue should be

stead of legal frameworks that impose ~ promoted to ensure core journalis-
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political pressure or the threat of im-  tic principles are adopted across all

prisonment, the media’s self-regulation  platforms.

mechanisms should be strengthened.
Journalists themselves should lead in ¢ Within the framework of ethical
9 defining and internalizing ethical prin-  standards, journalism organizations
ciples. should take greater initiative in pro-
moting media literacy, and indepen-
* Journalism associations should dent media ombudsman institutions

make a concerted effort to ensure  should be encouraged.

MEDIA SOLIDARITY GROUP
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Signatories of Local Media Declaration

*  Dilek Gappi — President, izmirjournalists’ Association

+  Ismet Akinci — Honorary President, Canakkale Journalists’ Association
*  Hafize Akinci — President, Canakkale Journalists’ Association

*  Osman Hakan Kiract — Yozgat Journalists’ Association

* Al Siidemen — President, Aksaray Journalists” Association

*  Erdogan Erisen — President, Ordu Journalists’ Association

*  Zeki Digkaya — President, Adiyaman Journalists’ Association

*  Vahap Giner — President, Malatya Journalists’ Association

»  Cafer Esendemir — President, Adana Journalists’ Association

*  Mehmet Celik — President, Mardin Journalists’ Association

e Arif Kurt — President, Gaziantep Journalists’ Association

*  Bekir Bayram — President, Giresun Journalists’ Association

*  Halis Olcay — President, Bitlis Journalists’ Association 10
* Al Yigit — President, Hakkari Journalists’ Association

*  Assoc. Prof. Dr. Semiray Yicebag

e Prof. Dr. Mesut Yicebag

*  Prof. Dr. Erdem Giiven

*  Prof. Dr. Gunseli Bayraktutan

e Nuraydin Arikan

*  Zeynep Giircanli — Board Member, Association of Journalists
*  Sedat Torun — Member, Gaziantep Journalists’ Association

e Murat Atay — Member, Gaziantep Journalists’ Association
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